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Abstract:

This chapter discusses various practical urban agriculture approaches to food sovereignty 
in Cali, Colombia, that are embedded in one or more of five food production and dis-
tribution spheres. By examining how approaches (de)emphasize culturally situated expe-
riences, we further discuss how participatory communication influences the possibility 
for social change and urban sustainability. Seeking to understand which subjectivities 
emerge most prominently in these agricultural practices, we summarize the outcomes 
of an intercultural collective convened to discuss the communication processes linked to 
food production and distribution.
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In the city of Cali, Colombia, a meaningful transformation is taking place, 
led by citizens who are promoting alternative relationships with food. These 
social actors are implementing different types of communication strategies 
and urban agriculture practices whose main purpose is to establish a radical 
rupture with the current hegemonic agribusiness model. The testimonies and 
experiences gathered here indicate that the viability of a local collective food 
sovereignty project demands the simultaneous construction of “new” urban 
subjects willing to rethink their connection with food. Hence, many of the 
participants in this study are taking drastic and innovative action aimed at 
changing the very relationships embedded in how they produce and distrib-
ute food on a local and global scale.
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This new relationship with food is based, above all, on sedimented or 
accumulated experience, on habitus (Bourdieu, 1991 [1980]; Serres, 2003; 
Seremetakis, 1996), and on the social and economic dynamics involving 
huerteros or citizens working surreptitiously and/ or tactically in small urban 
agriculture projects.1 Recognizing the origins of this telluric movement is 
important in times where social mobilization experiences tend to be captured 
by technocratic discourses that purport to seek “data” to justify their innova-
tion policies or their social knowledge management strategies.

This chapter discusses various practical urban agriculture approaches to 
food sovereignty in Cali, Colombia, that are embedded in one or more of 
five food production and distribution spheres. By examining how approaches 
(de)emphasize culturally situated experiences, we will further discuss how 
participatory communication influences the possibility for social change and 
urban sustainability. Seeking to understand which subjectivities2 emerge most 
prominently in these agricultural practices, we also produced a report enti-
tled Food Sovereignty and Communication for Social Change and convened 
an intercultural collective to discuss the communication processes linked to 
food production and distribution in Cali.3

Discourses, Subjectivities and Communication Processes

In this part of the text we will present five organizational experiences that 
seek to consolidate food sovereignty processes in the city of Cali. We will also 
seek to illustrate the larger discourse that participants evoked, the various 
subjectivities that emerged from their practices and the processes of com-
municating in processes of food production and distribution, and the dif-
ferent ways participants implemented their interactional strategies with one 
another. By focusing on these specific aspects, we hope to draw attention to 
the specific ways that urban agricultural communication is intertwined with 
the relational aspects of the communication strategies employed in processes 
of food production and distribution in Cali.

The first two organizations we will discuss, Ecohuerta and Yerbabuena, 
specialize in the distribution of organic or agro- ecological products and com-
municate with their customers virtually and contact their clients primarily 
through social networks. The next two organizations are event- focused and 
hosted by the city of Cali periodically throughout the year. One of these 
event- focused organizations is a market named Asoproorganicos, that brings 
together producers and consumers of agro- ecological food, while the other, 
El Festival, attracts producers, distributors and consumers of organic food in 
addition to other environmentally friendly non- food products. The form of 
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communication engaged by both organizations was primarily interpersonal 
and occurred most frequently when producers and consumers interacted at 
these planned events. The last organization is a Milpa, a unique, urban expe-
rience recognized as a pedagogical space, urban permaculture laboratory and 
a living school to experience other ways of inhabiting the city. This organi-
zation was unique in that it prioritized consumers as responsible for commu-
nicating their experiences to others in order to (re)imagine new possibilities 
of relating to food, creating interest in food production and distribution, 
and inviting others to be part of alternative ways of living in urban space. In 
this organization, communication was primarily interpersonal and group- 
focused, engaging in social networking as a way to gather citizens together 
for sponsored activities rather than pass along information to them about 
food production and distribution.

Each of these organizations (re)presents a different way of relating people 
to processes of food production and distribution, with different aims, pur-
poses, and emphases. With the purpose of examining how they collectively 
interacted to create a larger discourse about urban agriculture, we chose to 
first focus on how each organization (re)presented subjectivities and engaged 
in communication strategies similarly and differently across their collective 
focus on processes of food production and distribution in Cali.

Ecohuerta and Hierbabuena

These two organizations seek to commercialize food products produced in 
a sustainable way. Both demand that food production is clean, organic or 
agroecological. They focus on communicating with their customers through 
mainly virtual channels, however, each organization describes themselves in 
slightly different ways. Ecohuerta embraces people from different disciplines— 
like biology, engineering and communication— and seeks to work with food 
producers who are focused on sustainability. They relate directly to con-
sumers interested in consuming agro- ecological products and their business 
model charges a surplus transferred to the product as a way of distributing 
food. This business model depends on personal training and accumulated 
expert knowledge of both members and consumers. The organization’s sense 
of responsibility for all living beings, including humans, is manifest in its cor-
porate political position that emphasizes individual autonomy and promotes 
consumer choice. Ecohuerta’s complex and holistic approach is also evident 
in the way their practices highlight both the interconnectedness between all 
the components of the ecosystem as well as its overall fragility. Promoting 
self- care in tandem with caring for the environment is explained as part of 
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a collective responsibility that underlies all their activities. This can be seen 
most prominently on their website:

We work in harmony with nature, we promote healthy ecosystems and prohibit 
the use of genetically modified seeds, pesticides, herbicides or fungicides. We 
are interested in farms dedicated to organic agriculture and that implement 
healthy practices that protect and conserve water resources. Farms that give 
good treatment to animals, providing organically grown food and outdoor life, 
forbidding the use of growth hormones, antibiotics in food and mass mainte-
nance. We care for projects that protect the integrity of the organic products 
and prevents irradiation. Our interest is based on the care of living soils that are 
the foundation of life and thus of the food chain. The main focus of organic 
agriculture is to build live, healthy and balanced soils that produce strong and 
healthy plants that become nutritious food for people and animals. (Ecohuerta. 
Somos orgánico, 2017)

Hierbabuena, on the other hand, espouses a business model that is cen-
tered around the idea of being healthy. It aims to give relief to individuals 
suffering, or potentially exposed to, terminal illness by granting them access 
to healthier lifestyles. For example, the owner of Hierbabuena has a daugh-
ter with cancer, and considers access to healthy food as a fundamental part 
of successful treatment. Worried about so many other people who may be 
similarly affected by cancer, the owner realized that not everyone may have 
the resources or access to healthy food, so she focused her organization on 
helping healthy eating alternative become accessible to as many people as 
she could.

Hierbabuena’s communication about and distribution of their products 
is exclusively online. The organization promotes food but also workshops, 
yoga lessons, and local events. The people who visit their online organization 
range from people who have similarly suffered from diseases like cancer to 
foreigners interested in maintaining a good diet. However, the human health 
issues the organization purports to be concerned with are rarely articulated 
in relation to larger environmental health issues related to food production 
and distribution. Additionally, any political effects of the role of freedom 
and autonomy in these processes are also not explicit. The idea of a healthy 
life underlies the information they provide about their organization, but this 
information is not connected to larger aspirations to cultivate and protect the 
environment as a whole. While it does aim to solve problems related to dis-
ease and individual well- being, individual responsibility is emphasized more 
than collective cooperation. Their website reflects this clearly when they say:

We bet on the work of the consciousness of being. We help those individuals 
willing to eat healthy and who have respect for their bodies and the planet. 
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Human beings should live slowly attending to the rhythms of nature. For us, 
organic agriculture is one that seeks harmony, balance and planetary healing, 
through the production of food with true vitality, respect for the environment 
and farmers that eat ‘healthy’. (Hierbabuena’s, 2018)

Both Ecohuerta and Hierbabuena share a style of communication that is 
meant to engage consumers, but such a communication model is also both 
diffusionist and hierarchical. Both also seek to provide information about 
products for sale, however, these organizations do not approach selling to 
consumers in the same way.

Ecohuerta’s interaction with users is personalized and goes beyond 
merely reminding consumers of product availability. Customers are e- mailed 
profiles that let them know the origin of their food and include crop photo-
graphs, meeting announcements, recipes, and order- friendly formats, all of 
which incentivize the consumer’s sense of belonging to the community that 
is collectively working to change the environment for the better. Information 
exchanges also occur through social networks and includes information 
ranging from delivery schedules to new product properties, and changes 
depending upon each user’s expressed interests and/ or location. In contrast, 
Hierbabuena’s interaction with clients is personalized by facilitating business 
transactions, mostly by itemizing orders, rather than in building community.

While both organizations’ webpages disseminate general content aimed 
at a broad audience, Ecohuerta’s website emphasizes vision of food that 
takes into account a larger ecosystem while Hierbabuena’s website focuses 
on how they can help address individual health and wellness needs. While 
Ecohuerta has established channels of communication with producers that 
appear to strengthen its role as a supplier, they also employ emergent work 
teams along the production chain that allow for guided client visits and pro-
mote a social media presence that serves to “certify” their dedication to sus-
tainability more informally as well. Such a “certification” that the product 
is cultivated sustainably appears to have a big influence on what consumers 
think about Ecohuerta. Their fluid, flexible, circular communication process 
with built- in feedback loops function sporadically but still serve in high con-
trast to Hierbabuena’s communication model’s clearly diffusionist approach 
to communication.

Asoproorganicos

Asoproorganicos is an associative organization requiring aspiring producers 
to submit themselves to a strict selection process with the aim of gaining 
approval of its members and thus membership into the organization. This 
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highly structured association connects producers and distributors of sustain-
able produce that then collectively run a market every Saturday at a site pro-
vided by the city of Cali. Membership in Asoproorganicos is restricted since 
members do not “own” their own spaces to ply their wares but depend on 
the willingness of government agencies or private companies to provide the 
space and infrastructure for such urban marketplaces. Asoproorganicos has 
established support networks that include producer farm management, gen-
eral administration, and civil rights advocates, which has strengthened their 
solidarity ties with small producers, particularly those with indigenous and 
afro- descendant farmers. Asoproorganicos defines itself as an organization 
that endorses the consumption of fresh and healthy products for the citi-
zens of Cali, but also brings together an association of local producers dedi-
cated to sustainable farming to strengthen the local economy. By generating 
economic income for producers of agro- ecological products, it also seeks to 
strengthen the social fabric between producer and consumer as a community 
of people dedicated to supporting their causes.

Asoproorganicos shares an overall business- focused approach to engaging 
in discourses addressing health- related issues with Hierbabuena and Ecohuerta 
such that consumers can be seen as key players in enhancing their vitality. All 
three organizations’ production processes elicit dialogues between scientific 
and vernacular forms of knowledge. Thus, the cross- management of disci-
plinary fields including biology, agriculture and agroecology, intermingle 
knowledge arising from direct experiences and life trajectories with academic 
or scientific discovery knowledge found in research- related endeavors. The 
marketplace allows for both professionals and peasant workers to reveal their 
origins and activities within a larger framework of political positionality that 
seeks to align with a focus on food sovereignty more generally.

Those who perambulate the agro- ecological market have varying connec-
tions to conventional economic systems. Individualistic allusions to healthy 
bodies, performed mainly by (potential) consumers present at the market, 
are often the most frequently noticeable. Practices such as bartering and 
free distribution of certain surpluses, often referred to as “sampling,” are 
frequently observed. Another frequently encountered attitude displayed by 
both merchants and consumers is the increasingly critical view of how cor-
porations handle food, specifically the rejection of agro- industrial produc-
tion systems and genetic modification in such processes. One member of 
Asoproorganicos saw this to be specifically problematic for people advocating 
for food sovereignty:

Monoculture does not allow for food sovereignty, while in agroecology, we talk 
and mean food sovereignty. This is about what I decide to sow to eat. What 
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sovereignty should we guarantee? That of the farmer who is on his land and 
what he will sow for consumption. Consequently, we are interested in inte-
grating food production with the consolidation of the social fabric, with the 
development of an environmental conscience and with the strengthening of the 
close relationship between the countryside and the city. (A. Franco, personal 
communication, June, 29, 2017)

As this perspective reveals, the interactions that take place in the market 
exceed an interest in the products sold. The communication styles that mer-
chants displayed in the Asoproorganicos engaged consumers in dialogical, 
interpersonal, direct, and face- to- face styles and attempted to promote a cli-
mate of trust and friendship rather than only product sales. Members reg-
ularly communicated that they saw personal lives to come together to help 
create community. It is not perhaps surprising to see this as the organization 
has an 18- year bonding and community building history. The marketplace 
regularly serves as a weekly meeting place, and newcomers are easily differ-
entiated from regulars on market day. This visible sense of companionship 
can be easily glorified as employing strategies to achieve a shared objective of 
keeping the agro- ecological market alive among “regular” committed mem-
bers; however, such conversations also reveal clear power relations that simul-
taneously reveal conflict and confrontation.

While communication between producers and distributors regularly 
reveals business- focused negotiations, the issue of trust- building also can be 
seen in members’ accounts of their food production and distribution discus-
sions. One member portrayed such issues like this:

Knowing the producer means that you just do not consume lettuce, but 
Chucho’s lettuce. You do not consume tomatoes, but Dora’s tomatoes. When 
you know the producer and you even get to know the producer’s farm or meet 
the producer and a little of his life experience, conditions are created to believe 
or not in the organic quality of the product. This is the certification of trust. It 
is a relationship between people. (A. Franco, personal comunicación, September 
3, 2017)

The Ecological Festival

The Ecological Festival differs from the previous organizations in that it is 
an irregular event that takes place in various city parks and calls for diverse 
and alternative agents to come together in novel ways.4 The festival brings 
together producers, distributors, and consumers seeking a healthy lifestyle 
and/ or concerned with caring for the environment more generally. Artisans 
and street artists provide another ethical and aesthetic dimension to this 
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organization as a larger carnival- theme sets the rhythm of the interactions 
that occur.

The theme of the Ecological Festival focuses on a desire to return to our 
“human” roots. It expresses the will to exist in a space that allows the attend-
ees to be recognized as individual people accepted for who they are while col-
lectively celebrating their central human- ness in all its diversity. The gathering 
is permeated by a sense of hospitality that does not aim to be recognized as 
an “official” celebration or create permanent connections among its partic-
ipants, but rather seeks to host a gathering among “friends.” Experimental 
ventures and innovative ideas bring people to this festival, which inherently 
also effected how participants saw themselves as part of this larger organiza-
tional collective. As one participant explained:

We are a space that unites ideas and actions that promote the care of the envi-
ronment and healthy lifestyles for the community. But we also have a vocation 
for the experimental and self- management. We stimulate innovation, knowl-
edge dialogue and land appropriation. Finally, we are increasingly aware of what 
we eat and the effect that food has on our bodies. (F. Mondragón, personal 
communication, December 15, 2017)

In this organization, there was a clear emphasis on new knowledge and 
relationships that could be cultivated alongside new consumer products 
meant to be ephemeral and fleeting rather than sustainable and long- term. 
Communication in this organization was thus not surprisingly a nomadic and 
de- territorialized experience that was not meant to be modeled and repeated 
as in the other organizations.

By focusing on bringing people together rather than selling products or 
advocating for specific product types or distribution processes, managerial 
roles were not the focus of communication in this organization as it was 
more reflective of how organizers interacted with attendees than on what they 
interacted about. Communication about food production and distribution 
was not primarily focused on economic interests, but rather political interests. 
The power of civil society was visible, however, not on behalf of a unified 
purpose but rather in a clearly fragmented form. Although the Ecological 
Festival did not promote a leadership structure, there were clearly organizers 
who made the event possible.

La Milpa

La Milpa is an contemporary urban orchard5 run by a single person. 
Interestingly, it began as an amicable takeover of an empty lot as a way to ini-
tiate an organic production process to bring the community together around 
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agro- ecological practices rather than industrial purposes. Access to the site 
remains free and its produce is meant to be consumed without cost. The site 
owner has decided that La Milpa has the ability to provide sustainable and 
nutritious produce to the people and that outweighs the profit that could 
otherwise be gained from using the site differently. La Milpa, thus, has a pri-
mary focus on keeping the soil appropriate for cultivation. Activities such as 
composting are central to its success, and neighbors contribute organic mat-
ter for composting as a way of collectively contributing to both the eventual 
produce for consumption but also as a way of collectively building knowl-
edge about food production. By collectively working to support La Milpa 
the community builds its own knowledge exchange that starts on the ground 
and goes on to elicit many different kinds of experiences from gastronomic 
to artistic, all rooted in an environmental discourse that advocates for diverse 
ecosystems and embraces food sovereignty as best utilized when autono-
mously engaged. The leader of La Milpa says:

We are a Classroom- Garden, an organic garden and a place of collective con-
struction to remember and share knowledge on how to produce our own food 
and medicine. With our activities, we recreate the arts of doing and peaceful 
coexistence. It is not only the garden that brings us together, it is the encounter 
with others, the conversation, and the parties where we celebrate the meaning 
of life. La Milpa also seeks to generate a space conducive to: research in different 
agro- ecological techniques, sharing knowledge, memory recovery around issues 
of sustainability and preservation of the material and intangible heritage of our 
territory from playfulness and direct experience. (E. Novoa, personal commu-
nication, February 15, 2018)

As the leader of La Milpa reveals, new sensibilities arise from such an 
organization and constitute the way the community is able to relate to one 
another in altogether new ways. One way this became clearly expressed was 
in La Milpa’s workshops that took an ethical and aesthetic approach to topics 
such as food, music, and painting. These activities and meetings ultimately 
revealed communication as a collective process of production, circulation, 
and appropriation of meaning that materialized most often in communica-
tion in interpersonal and/ or group contexts. According to the garden’s core 
principles, the result of conscious living is a critically distanced awareness of 
the restraints imposed by hegemonic ways of life that fail to promote healthy 
eating as intertwined with the promotion of healthy, autonomous bodies.



326 calero & river a

Food Sovereignty Practices Investigated

Participant observation and in- depth interviews allowed us to characterize the 
subjectivities of social actors and the communication processes in relation to 
the experiences each organization provided. These communicative strategies, 
forms, styles, and processes were further connected to larger discourse that 
allowed us to understand the type of statements, representations and subjec-
tivities that social actors utilized to inform and perform urban sustainabil-
ity practices, specifically those related to food production and distribution. 
Discourse here is understood as a dialogic and shared experience that allows 
a text to be interpreted differently by different people (Voloshinov & Bajtin, 
1992). The discursive construction of experiences, such as those described 
here, can be understood as a genealogical approximation of the relations of 
power and knowledge that they build (Foucalut, 1970; Nietzsche, 1986). 
Together, this approach to understanding discourse helps us to see not just 
how these specific organizational approaches to communicating (about) food 
production and distribution are not just reflecting individual or group under-
standings but constituting the larger discourses of urban ecological practices 
about food sovereignty.

Across the organizations included in this study, we have identified three 
types of motivations that participants have revealed about why they engage 
with alternative food production, distribution, and consumption practices. 
The first type of motivation was also the most visible: the desire for a healthy 
body. This motivation is individualistic and depends on shared notions of 
wellness to be prioritized. A second motivation calls for committed polit-
ical action to improve lived social, economic and environmental contexts. 
This motivation is fueled by a spirit of resistance against food corporations in 
favor of agro- ecological products and processes instead. A third motivation 
calls for citizen activism and relies on the idea that food production is one 
dimension among many that should be decided with public participation. 
This motivation often additionally calls for increased alternative expressions 
about how we know about and use “healthy” products in ways that align with 
political positions.

While sharing various motivations, the social configuration of the orga-
nizations in this study varies widely and provide diverse notions of habitus 
(Bourdieu, 1991 [1980]). For instance, academic activists, university stu-
dents, peasant workers, and urban producers who live in rural environments 
all occupy leadership positions across these organizations. However, leader-
ship itself can be understood in very different ways. A leader can appear to 
promote an event and then be invisible as the event takes place. Similarly, a 
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leader’s activities can be more or less scheduled, portraying an organization 
as regionally well- established and predictable or more mobile in its approach 
to promoting new knowledge and opportunity. Similarly, organizations also 
revealed very different communication styles. For example, those interested 
in promoting health and wellness often employed notably diffusionist com-
munication styles rather than more complex political understandings of the 
environment developed through more dialogic and participatory communi-
cation styles that required prioritizing relationship development.

Since our research is grounded in methods of participation- observation, 
the experiences of communicating (about) food production and distribution 
in each of these organizations has simultaneously presented an emergent dis-
course about the diversity of activities related to urban food sovereignty in 
Cali. This gamut of active constructs ranges from formalized and specialized 
knowledge to experiential knowledge and (re)actions that recognize and pro-
mote alternative ways of coming to know about urban food production and 
distribution in various ways. In this way, we see this communication to be 
collectively mobilizing civil society to constitute the discourses of urban food 
sovereignty in important ways.

The experiences we have examined thus help us to further discuss social 
transformation practices as responses not only to different political and exis-
tential positions, but also to new realities and knowledge that challenge our 
individual and collective understandings of environmental issues like food 
sovereignty. These discourses are transdisciplinary in how they bring dif-
ferent kinds of expert knowledge together with vernacular understandings 
and practices of food production and distribution. They also directly inform 
and are informed by how we experience otherness and self.6 Emerging sub-
jectivities functioned actively as both individual concerns about health and 
well- being and expressed collective commitments to a shared destiny. We see 
the communication processes discussed here to contribute to the possibility 
for generating changes that can make it possible to meet and reflect on an 
alternative world to the one we are often told we live in by institutional and 
governmental systems.

While it is true that individual initiatives can inspire various subjectivities 
to reconfigure their political positions and critical relationships with knowl-
edge, collective social change demands a more complex relationship to the 
ways in which power and knowledge are distributed. We thus believe that 
the individual initiatives addressed here demonstrate a somatic experience 
of the body that is important to consider as we examine the success and fail-
ure of various organizations working to advocate for urban food sovereignty 
(Calero, Restrepo, Rivera, & Pedraza, 2015; Pedraza, 2010, 2013). While 
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these somatic and individualized bodily experiences draw attention to the 
influence that creative and disruptive communication styles have in relocat-
ing existential conditions of a subject struggling with the hegemonic under-
standing of food culture writ large, we also see there to be a more complex 
potential to influence the discourse of urban food sovereignty in more wide- 
reaching ways. All the experiences with the organizations included in this 
study demonstrate communication processes marked by heteroglossia and/ 
or discursive polyphony that (re)constitute the notion of food sovereignty as 
specifically both urban and “of the land” (Voloshinov & Bajtin, 1992). By 
framing a discourse of urban sovereignty in this way, we hope to avoid the 
dualistic interpretations of urban- rural that inevitably privilege some ways 
of knowing and practicing food sovereignty over others. By focusing on the 
various subjectivities that emerged across our experience with organizations 
dedicated to food production and distribution in the city of Cali, we aim to 
invite others to (re)consider the context of the social practices and the inter-
actions around urban food sovereignty in their own cities.

Participatory Communication as Promoting Social Change

It is important to note that while this analytic work is focused on the various 
motivations that were revealed across the organizations included in our study, 
that we see this as only one part of a larger participatory project aimed at 
promoting social change. The next step of this study was to hold workshops 
with various types of participants involved with these organizations to work 
towards a collective change in policy and practice. While we do not focus on 
that work in this manuscript, we see it to be centrally connected to the work 
of promoting social change in productive ways. Overall, the work carried out 
in this project has taught us that people involved in Cali’s urban agriculture 
scene are diverse both in their roles and their perspectives. Across all the 
participants, however, there was a clear shared commitment to promoting 
practices and political strategies that sought to rupture current hegemonic 
agribusiness norms. While this diversity across organizational participants 
can at times seem more different than the same, the ways that all partici-
pants engaged in heteroglossic and/ or discursive polyphonic communication 
provides an opportunity to (re)consider the ways that a discourse of urban 
food sovereignty can be constituted differently (Voloshinov & Bajtin, 1992). 
Many voices are contributing to what we may or may not (yet) know about 
food sovereignty and its interrelated subjectivities. If we are better prepared 
to listen carefully to this multiplicity of voices, we may be able to also bet-
ter recognize that they belong to a critical, amorphous, organic, tangled, 
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itinerant mass, with different (types of) resources but whom share a com-
mon understanding: the current food system needs to be rethought to better 
account for a more contemporary discourse of urban food sovereignty.

These voices are clearly saying in unison that the agro- industrial project 
is insufficient, deepens social inequalities, and aggravates the deterioration of 
the environment in ways that are not necessary for producing and distributing 
food. The possibility to re- establish our relationship with nature, especially 
in urban environments, is a clear focus across all participants. Therefore, we 
see a clear call for promoting increased public participation in how alternative 
and sustainable food production and distribution projects are engaged to be 
heeded such that individual consumption of organic and/ or agro- ecological 
products can be collectively impactful in productive ways, ultimately chang-
ing the discourse of urban food sovereignty writ large.

Notes

 1 The notions of surreptitious and tactics are worked by Michel De Certeau (1996), 
which he defines as those procedures, movements, heterogeneous, fleeting and deviant 
actions that change the relationship with space, and that are executed by the users of 
the spaces that have been strategically ordered by expert systems.

 2 Foucault (2007 [1984]) takes subjectivity to be something historically constituted. He 
argues that the subject constitutes itself through social practices. Consequently, the 
concept of subjectivity deals with the historical self -  constitution of the subject and 
the ontological nature of that subject. Subjectivities are then constructed through var-
ious technologies and codes through which individuals are persuaded to become sub-
jects by carrying out certain behaviors. These allow for the construction of subjective 
“self- practices.” These are accentuated also through “the procedures and techniques 
by which one gives oneself as an object of knowledge and about the practices that 
allow transforming one’s own way of being” (p. 31).

 3 This research was part of a larger project developed by the authors between 2017 
and 2019.

 4 Alternative in this context designates certain people who have begun to break with 
certain modern stereotypical feeding notions. The most remarkable aspect of their 
innovations is that they transcend basic food production, distribution, and consump-
tion by allowing these processes to tell stories and to serve as a means of sharing alter-
native ways of life.

 5 Throughout the rest of this chapter we will use the term urban gardens instead of 
orchards, since this is the way people from this city call their material experience of 
producing their own food and medicinal plants.

 6 Faced with the current global environmental, social, economic and political crisis, 
representatives of different disciplines and systems of knowledge have directed public 
attention towards the need to resort to their field’s contributions. Most diagnoses 
accept that it is no longer enough, nor possible, to rely on exclusively scientific knowl-
edge to face current issues and that it is necessary to recognize the contributions of 
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traditional and intercultural knowledge. The fusion between episteme (expert knowl-
edge) and doxa (popular knowledge) arises as a possibility of rethinking the relations 
between man and nature as well as social relations in the fields of economic pro-
duction and communicative interaction. The concept of transdisciplinarity connotes 
work between and beyond disciplines and recognizes the epistemic potential of other 
types of knowledge (Castro, 2000; Escobar, 2016; Nicolescu, 2002; Waisbord & 
Mellado, 2014).
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